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WELCOME
Thank you for taking the time to consider partnership
opportunities with Argyle.
Put quite simply, there has never been a better time to
become involved with our club. Under the ownership
of Chairman Simon Hallett and stewardship of the
current board of directors, Argyle is on an ambitious,
but achievable, journey towards becoming a financially
sustainable Championship club.
Having embarked upon that plan, we had already
secured one promotion, while investing in the
infrastructure, on and off the pitch, to allow us to build
towards our objectives.
Our recently developed Mayflower Grandstand opened
on New Year’s Day in 2020, allowing us to increase our
non match day operation at Home Park. Now, you can
take in first class hospitality and conferencing facilities
seven days a week, 52 weeks a year – not just on a
match day. Meanwhile, our recent investments in our
own in-house television broadcast studio, with a new
website launched in July 2021, enhance our ability
to provide partner brands exposure unparalleled by
sporting organisations in the South West.
On the pitch, our young and dynamic manager Steven
Schumacher has adapted to his first senior role with no

shortage of humility and skill, immediately building a
tremendous rapport with the fanbase. A restructure of
our Academy set-up is already beginning to bear fruit,
with more and more home-grown players
forcing their way into first team contention, filling us all
with immense pride.
While this progress has seen us become a more
competitive and professional organisation, we have
not lost sight of the importance of community.
Throughout the pandemic, the Argyle family has
played its part in helping the people of Devon and
Cornwall emerge stronger from this crisis. From
handing over our brand-new stadium facilities to
the NHS and Public Health England for COVID-19
vaccinations, to our Community Trust delivering
food parcels to those in need, we have lived our
values – gathering a regional, national and
international award recognition for our corporate
social responsibility efforts.
When you piece all of this together, you get a sense of
the true long-term direction of Argyle. We are striving for
excellence, on and off the pitch, and we would love for
you to be a part of it.
Andrew Parkinson CEO

VISION &
VALUES
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VISION

VALUES

Our Vision is what we aspire for our
club to be. Our Vision is that:

Our Values describe the bases for how we expect our people to make decisions, determine
priorities, and behave. They are the pillars on which our Vision will be built. They are:

Plymouth Argyle
aspires to be
a successful
football club
supported or
respected by
everyone in our
area and many
beyond.

FAN FOCUS
Satisfying as many of our supporters as possible is
a top priority. Our relationship with them is open,
welcoming and transparent. This includes on match
days but also throughout the year, ensuring that our
supporters are engaged with the Club through as
many channels as possible.

We seek representation of our community throughout
the Club, in our employees, management and at
board level.

COMMUNITY FOCUS AND ENVIRONMENTAL
RESPONSIBILITY
We are committed to serving the community in
which we live and work, and intend Plymouth Argyle to
be a good representative for Plymouth and the wider
South West.

We welcome the passion, enthusiasm and engagement
of our supporters, but will not tolerate discrimination or
abuse of our staff or supporters.

Our community cannot thrive in a deteriorating physical
environment, so we strive to minimise any adverse
impact caused by our activities.

EXCELLENCE
Everything we do should be of the highest standard
possible that is consistent with our other Values.

HONESTY, OPENNESS AND INTEGRITY
We do what we say we will do. We live up to our Values.

Our management, players and staff are committed to
continuous improvement, careful analysis and planning,
discipline and rigour in all they undertake.

We will earn
respect by living
up to our Values.

We will be as open with our stakeholders as is consistent
with the Club’s wider interests. That includes providing
full financial reports, having regular Fan Forums, and
providing access to the Chairman, who will communicate
frequently to all fans and other interested parties.
There is a strong level of intra-Club communication.
We operate within the law and will treat our partners,
sponsors and suppliers as we would wish to be
treated ourselves.
RESPECT, DIVERSITY AND INCLUSION
We give everyone a voice and welcome challenge. We
are committed to inclusion and diversity.

We strive to eliminate inappropriate discrimination, in
all its forms, so that we can all work, and watch football,
in an environment free from intimidation, victimisation
or harassment.

We have a clear and transparent process for addressing
cases of abuse.

FINANCIAL PRUDENCE
We manage our finances carefully, and successfully.
That implies living within our means, spending and
investing carefully, and balancing the needs of today
with those in the future.
EFFICIENCY AND ORGANISATIONAL STRENGTH
We are an efficient and process-oriented Club where
our objectives are clear from the outset of any work
that we undertake and where we measure success
of our decision-making not in terms of short-term
outcomes alone.

WHO
WE ARE
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CREDENTIALS:
• Argyle has the largest following of all the
South West clubs, and has a large catchment area
throughout Devon & Cornwall.
• We have recorded attendances in excess of 10,000
for every home league game during the 2021/22
season. The last time the club achieved this
milestone was back in the 2007/08 Championship
season. Argyle also recorded our first league
crowd of more than 16,000 fans since 2008 during
the 2021/22 campaign for the fixture against Wigan
Athletic; in fact, six attendances in excess of 15,000
were recorded throughout the season. Prior to
this the club had only recorded one crowd of more
than 15,000 in the last 11 years (Swindon Town in
the 2019/20 season).
• Argyle’s average attendance of 13,130, places us
7th in League One - behind Sunderland (33,062),
Sheffield Wednesday (22,908), Ipswich Town
(21,779), Charlton Athletic (15,592), Bolton
Wanderers (15,439) and Portsmouth (15,003), who
have all played Premier League football within the
last 20 years.
• Plymouth Argyle have a large presence within the
local community, in part due to the sterling work
carried out by our excellent Argyle Community
Trust who have supported in excess of 300,000
people since the charity’s formation in 2009.
• Supporters of EFL Clubs have a deep emotional and
social connection to their team. This affinity follows
through into businesses with an link to other
businesses who also support the club.

• There is a strong sense of family and community
within the club, indicating the importance and
success of activity within this area such as the
Family Excellence Award.
• Plymouth Argyle were awarded the Community
Social Responsibility (CSR) Award at the 2021 Devon
Business Awards.

13,130
Average attendance
this season.

27.01%

Up from 10,338 in
19/20 (20.21% increase).

42 CITY
43 ARGYLE
44 UNITED

90%

Average attendances have
grown season-on-season
from a low of 6,915 in
11/12 to 13,130 today a 90% increase.

43rd

Argyle rank 43rd out of 92 for all
league clubs in terms of average
attendance this season.

1ST

NO1

Winners of the CSR Devon
Business of the Year Award 2021

300,000

300,000 people supported by
the Argyle Community Trust
since 2009

THE COVERAGE

200,000

250,000

100,000

300,000

Over 150,000 from the UK
tuned in to watch Argyle play
Portsmouth live on Sky Sports,
with nearly 200,000 viewers
tuning in from overseas.

Over 250,000 fans attend
Home Park Stadium on a
match-day each season.

A further 100,000 attendees
at the stadium throughout
the calendar year, attending
for a variety of non matchday events, concerts or for
education purposes.

On average Argyle’s social media
channels saw engagement
figures of more than 300,000
per match day during the
2021/22 season; with a record
engagement level of 1.4million
social media impressions for the
Emirates FA Cup 4th Round tie
against Chelsea.

TV AUDIENCE BY CONTINENT

EUROPE

NORTH AMERICA

554,300

19,592,600
AFRICA &
MIDDLE EAST

6,901,300

ASIA PACIFIC

1,425,600

CENTRAL &
SOUTH AMERICA

255,800

FOLLOWERS

FAC E B O O K

2,216
59,300

T WI T T E R

118,100

I N S TAG R A M

57,400
YO U T U B E

19,800

T I K TO K

61,200
LINKEDIN

4,200
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THE REGION:

DEVON & CORNWALL

P LYM O U T H

Being both the most Southerly and Westerly EFL Club, Argyle has an incredibly large
catchment area - comprising most of the South West of England.

7,174
The number of
businesses in Devon
has now grown for five
straight years, from
47,095, with more
than 5,000 created
every year. Cornwall
had 23,804 businesses
at the end of 2020,
Somerset had 55,092
and Dorset had 54,841.

More new businesses
were set up in Devon
during 2020 than in any
previous year – 7,174
new companies were
registered in the county.

5,000
This brings the total
number of registered
companies in Devon
to 57,278, up from
53,264 at the end of
2019, which equates
to 7.5% growth.

Devon is home
to two National
Parks, five areas
of Outstanding
Natural Beauty and
a number of nature
reserves and sites
of scientific interest
- making it the
perfect destination
for those looking to
relocate.

2

NATIONAL
PARKS

1.7M

Over 1.7m people
live in Devon &
Cornwall as of
the 2011 census...

2HRS

...all of whom live within a
2 hour drive of Home Park.

18
%
5

AREAS OF NATURAL BEAUTY

The population of Cornwall is
likely to increase by 18% over
the next 25 years, with inmigration predominantly due to
economic and lifestyle reasons,
rather than retirement purposes.

Located on the
South coast
of Devon,
and bordered
by Cornwall
to the West,
Plymouth
is home to
262,000
people

262,000

Plymouth is
the 30th-most
populous
built-up area
in the UK, and
the second
largest city in
the South West
after Bristol.

2ND

97%>93%

Plymouth is
becoming a more
diverse city, with
the percentage of
those identifying
as White British
falling from 97% in
the 2001 census
to 93% as of the
2011 census.

OUR DEMOGRAPHICS:
Season Ticket Holders
Male & Female

Season Ticket Holders
Age Profiles

9.47%

(35-44)

Whole Database
Male & Female

21.75%
(55-64)

575

10.33%

545

(25-34)

18-24

25-34

35-44

818

10.21%

(65+)

673

Male
5,612

1,019

(18-24)

32.25%

1 ,4 8 1

Female
894

15.99%
(45-54)

45-54

55-64

65+

Female
24.30%

Whole Database Age
Male
75.70%

(25-34)

5,000

19.56%
(45-54)

18.98%
(35-44)

0

18-24 25-34 35-44 45-54 55-64

1 1 ,4 2 6

22.31%

13,869

(55-64)

1 7,4 3 3

15.46%

(18-24)

1 7, 9 1 1

Whole Database Location

10,000

10.92%

11,752

(65+)

20,558

15,000

12.76%

ROW
4%

20,000

65+

UK
96%
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OUR DEMOGRAPHICS:
Social Media Followers
Twitter

Tik Tok

Instagram

Facebook

Youtube

LinkedIn

80000

60000

40000

20000

0
July
2017

July
2018

Facebook Followers Age
55-64 65+
9.18% 7.37%
45-54
13.73%

July
2020

July
2021

Facebook Followers Gender
Female
24%

Male
76%
18-24
18.38%

June
2022

Facebook Followers Location
ROW
18,423

13-27
0.84%

35-44
19.25%

25-34
30.44%

July
2019

UK
40,861

PARTNERSHIP
OPPORTUNITIES
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JOIN
THE TEAM

PRINCIPAL PARTNERS

“Biffa Plymouth were very proud to have become the Sustainability Partner to
Plymouth Argyle during the 2020/21 season. Our ethos as businesses is very
compatible in that we both want to improve our stance and impact around
sustainability and hold this as a key business focus.
Biffa and Plymouth Argyle are strong, well known brands within the local area
and together have the opportunity to provide some real benefit to both the
match day experience and also to the local environment and community. This
relationship is an exciting one that we very much look forward to developing.”

INDUSTRY PARTNERS

PETER GIDDINGS
G E N E R A L M A N A G E R D E V O N & C O R N W A L L , B I F FA

“Ginsters has been a passionate supporter of Argyle for many years now. From
feeding the Green Army with our Cornish Pasties to sponsoring their home kit,
it’s a privilege to champion our local club.
Through all the highs and lows, we’re proud that we have been able to come on
this journey with such a talented team and amazing fans. There’s nothing quite
like the camaraderie of the Green Army.”
K AT E M U R P H Y
B R A N D C O M M U N I C AT I O N S M A N A G E R AT G I N S T E R S

“We’ve been partnering with Plymouth Argyle since 2011.The partnership is
a great example of allowing us to engage fans with our brands whilst they’re
consuming their football passion.
The Argyle team are very open to exploring ways we can bring to life the
partnership beyond just listing our beers on the bar and through the obvious
brand visibility on shirt and in the ground. Activity such as player access, social
content and wider fan-base engagement including sampling, are just some
examples of the partnership activation beyond just delivering commercial return.”
MARK STEPHENS
REGIONAL SALES MANAGER, ST AUSTELL BREWERY

AFFILIATE PARTNERS

T H E M AY F LOW E R
GRANDSTAND
• The Mayflower Grandstand is the hub of Home Park
Stadium, and hosts a broad array of non match-day
events throughout the calendar year. On a matchday, it hosts over 400 members of Club Argyle (our
match-day hospitality guests) – and is also home
to the Jack Leslie Boardroom, the Players’
Lounge and the Captain’s Lounge.
• The Mayflower features within the TV arc, but its
prominence is with the local market – both on a
match-day and non match-day.
• Indicative-Inventory
• Naming Rights.
• 20 x PAFC Season Tickets within the
		Mayflower Grandstand.
• 4 x Membership within ‘Club Platinum’.
• 5 x Signed & Framed PAFC First Team Shirts.

• 1 x Full Page programme advert.
• Branding on website.
• Attendance at pre-season photocall.
• 1 x Signed & Framed First Team Squad Photo.
• Players available for promotional purposes at
		reasonable request.
• Branding on leading edge of stand, and one pitch		 side advertising board within the TV arc. Other
		 branding opportunities available on request.
• Company name to feature on all relevant
		 PAFC Ticket Stock.
• Monthly Social Media post, and opportunity to
		 feature within our e-newsletter on a quarterly basis.
• Fee: £POA
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THE DEVONPORT
END
• The Devonport End is often the first experience
that fans will have of Home Park, and houses
a broad demographic of supporters. Visible from
Outland Road (one of the main arterial routes into
Plymouth), the adjacent Park & Ride Car Park and
Plymouth Life Centre, it is prominently located
next to an area of high footfall, with strong visibility
provided throughout the calendar year.
• Forms the western edge of the stadium, and
features within the TV arc – so it receives coverage
on Sky Sports, Quest, iFollow & YouTube.
• Indicative Inventory:
• Naming rights.
• 20 x PAFC Season Tickets within the
		 Devonport End.
• 4 x Membership within ‘Club Platinum’.
• 5 x Signed & Framed PAFC first team shirts.

• 1 x full page programme advert.
• Branding on website.
• Attendance at pre-season photocall.
• 1 x signed and framed first team squad photo.
• Players available for promotional purposes at
		 reasonable request.
• Branding at rear of stand, one pitch-side
		 advertising board within the TV arc and two
		 crowd-facing ground boards. Other branding
		 opportunities available.
• Company name to feature on all relevant
		 PAFC ticket stock.
• Monthly social media post, and opportunity to
		 feature within our e-newsletter on a quarterly basis.
• Fee: £POA

T H E LY N D H U R S T
ROAD STAND
• The Lyndhurst Road Stand is perfect for those
who want an uncompromised traditional view
of the action, and whilst it is home to a broad
demographic of supporters, it tends to be used by
more seasoned fans who are attending with firsttime visitors, in an attempt to encourage them to
join them on a greater frequency.
• This stand is home to the TV gantry at Home Park
Stadium, so does not feature within the TV arc,
however it is situated directly opposite the
Mayflower Grandstand and, as such, receives a
great deal of exposure to both our high-value
clients on a match-day and users of the stadium
during the week.
• Indicative Inventory:
• Naming rights.
• 20 x PAFC Season Tickets within the Lyndhurst
		 Road Stand.

• 4 x Membership within ‘Club Platinum’.
• 5 x Signed & Framed PAFC first team shirts.
• 1 x full page programme advert.
• Branding on website.
• Attendance at pre-season photocall.
• 1 x Signed & Framed first team squad photo.
• Players available for promotional purposes at
		 reasonable request.
• Branding at rear of stand, one pitch-side advertising
		 board (non TV) and two crowd-facing boards
		 (which maybe picked up within the TV arc). Other
		 branding opportunities available on request.
• Company name to feature on all relevant
		 PAFC Ticket Stock.
• Monthly social media post, and opportunity to
		 feature within our e-newsletter on a quarterly basis.
• Fee: £POA
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THE BARN PARK
END
• Home to Visiting Fans utilised on a non match-day by
the Argyle Community Trust, who use the classroom,
media and entertainment facilities within the stand to
work with an incredibly broad portfolio of visitors from
across the South West,
• Forms the Eastern edge of the stadium, and
features within the TV arc – so it receives coverage
on Sky Sports, Quest, iFollow and YouTube.
• Indicative Inventory
• Naming rights.
• 20 x PAFC Season Tickets.
• 4 x Membership within ‘Club Platinum’.
• 5 x Signed & framed PAFC first team shirts.
• 1 x full page programme advert.
• Branding on website.

• Attendance at pre-season photocall.
• 1 x Signed & framed first team squad photo.
• Players available for promotional purposes at
		 reasonable request.
• Branding at rear of stand, one pitch-side advertising
		 board within the TV arc and two crowd-facing
		 boards. Other branding opportunities available
		 on request.
• Company name to feature on all relevant
		 PAFC ticket stock.
• Monthly social media post, and opportunity to
		 feature within our e-newsletter on a quarterly basis.
• Fee: £POA

ADVERTISING &
SPONSORSHIP
OPPORTUNITIES
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BIG SCREEN
ADVERTISING WITH
ARGYLE
Promote your business on our big screen
RE A DY T O TA L K ? W W W.PA F C.CO.U K / CO M M E R C I A L /
COMMERCIAL@PAFC.CO.UK • 01752 302204

Attendance Sponsor

Replays Sponsor

Half-Time Sponsor

Team News Sponsor

Pre-match 30 second advert

Added Time Sponsor

Corner Sponsor

Previous Match
Highlights Sponsor

Birthday Message Sponsor

Goal Sponsor

Substitute Sponsor
Timing Sponsor

Social Media Sponsor

INVENTORY
Attendance Sponsor

SIZE

SEASONAL COST
£3,000.00

Team News Sponsor

£3,000.00

Corner Sponsor

£3,000.00

Goal Sponsor

£6,000.00

Social Media Sponsor

£2,500.00

Replay Sponsor

£2,500.00

Prev Match Highlight Sponsor

£2,500.00

Timing Sponsor

£6,000.00

Half Time Sponsor

£3,000.00

Added Time Sponsor

£1,500.00

Birthday Message Sponsor

£2,500.00

Substitute Sponsor

£2,500.00

Individual advertising slots are 30
seconds long and sold as part of our
pre-match show on Big Screen, available
for £2,500(+VAT) for the season.
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U P PE R H O R S E S H O E
C ROW D FACI N G P E RI M E T E R

We’ve had a ground board presence at Argyle for nearly 10
years now. There is no better feeling than seeing your company
branding in front of a full Home Park on matchday and
supporting your local club at the same time.

PI T CH S I D E PE RI ME T E R

D EVO NP O RT END

P I TC H SI D E P E RI ME TE R T V

C ROW D FAC I NG P E RI ME TE R

U P P E R HO RSE SHO E

C ROW D FAC I NG P E RI ME TE R

P I TC H SI D E P E RI ME TE R T V

B A RN PA RK END

U P P E R HO RSE SHO E

LY NDH URS T ROA D S TA ND

TH E MAY F LOW E R GRA NDS TA ND
P IT C H S I D E
P ERI M E T E R T V
CROW D FAC I N G
PERI ME T E R

THE
D U GO U T S

PI T CH S I D E
PE RI ME T E R T V
CROW D FAC I N G
PE RI ME TE R

MAY F LOW E R B A LCO N Y T V

ROB MARTIN,
MANAGING DIRECTOR, PLYMOUTH STONE.

INVENTORY
Mayflower Touchline

SIZE
6.3m x 0.55m

SEASONAL COST
£2,750(+VAT)

Mayflower Balcony

3.6m x 1.2m

£1,650(+VAT)

Mayflower (Crowd-Facing)

6.3m x 0.55m

£750(+VAT)

Horseshoe Pitch-Side (TV)

6m x 0.7m

£2,500(+VAT)

Horseshoe Pitch-Side (Non-TV)

6m x 0.7m

£1,750(+VAT)

Horseshoe Upper

12.2m x 0.75m

£2,000(+VAT)

Horseshoe (Crowd-Facing)

6m x 0.7m

£500(+VAT)

PERIMETER ADVERTISING
• We currently have six different ground board
• Home Park typically hosts approximately 13,000 		
sites around the stadium – three of which are
supporters at every Sky Bet League One match during
located within the horseshoe (the part of the
the football season, and also sees large footfall
ground completed in the 2001/02 season), with
throughout the calendar year – such as at concerts,
the remaining three being based within recently
meetings, conferences, private functions, banquets
reopened Mayflower Grandstand.
and other events taking place on or around
• The main perimeter boards are 6m x 0.7m, located
the pitch.
around the edge of the Home Park Stadium pitch in
a prime location.
• As such, advertising at Home Park is a fantastic
way of promoting your brand or services to a broad
• The pitch level crowd facing boards are 6m x 0.7m
demographic of users – with static ground-boards
located around the edge of the Home Park
being visible to all who attend the stadium.
Stadium pitch.

RE A DY T O TA L K ? W W W.PA F C.CO.U K / CO M M E R C I A L /
COMMERCIAL@PAFC.CO.UK • 01752 302204

• Upper Horseshoe boards cover the very back of
the stands in a prime location measured at 12.2m
x 0.75m.
• Argyle can arrange to have your Board
manufactured, delivered and installed for a one-off
charge of £250(+VAT).
• Argyle can also assist with the design of your
Board, with our in-house marketing team charging
£150(+VAT) for this service.
• Advertise at Home Park and receive 10 match
tickets to a home game of your choice (subject
to availability).

DIGITAL ADVERTISING NETWORK
• Digital screen advertising is a great way to see your
brand on the screens all over Home Park.
• With the opportunity to see your advert shown on
screens at a minimum frequency of twice pre
match and once at half time to target those
supporters enjoying the atmosphere before and
during the game.
• Multiple packages available to suit all needs and
budgets as each package represent a different
number of screens available to advertise on.
• All packages involve 2 tickets for a match to come
and see your advert first hand
• (Adverts to be supplied by the client)
• There are over 40 networked screens at Home Park,
which are all capable of promoting your brand to a
captive audience for over 360 days of the year.

FREQUENCY
Match-Day		

COST
£1,500(+VAT)

Seasonal		

£5,000(+VAT)

City College has recently taken up the
opportunity to advertise to thousands
of people via the digital screens at
Home Park. Advertising to such a wide
audience has had a very positive impact
on our recruitment events and our overall
reputation with the Plymouth community
and beyond.
"Plymouth Argyle has been a very flexible
and accommodating partner, making
digital advertising an easy and satisfying
way of reaching our variety of audiences,
from school leavers and their parents, to
adult learners and employers.
LOUISE GREENLEAF,
CITY COLLEGE PLYMOUTH.
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DIGITAL OPPORTUNITIES
• Following a great first season for our new digital
platform, there has never been a better time to
get involved with one of our digital advertising
opportunities.
• See your brand linked hand in hand with Argyle’s
across our social media platforms and on our website,
streaming service or app. Your logo will appear on
your chosen page on the website as well as in the
programme or social media dependant on the
package chosen.
• Bespoke packages to suit all needs and budgets, 		
designed to fulfil the objectives of our partners
and sponsors.
• All packages include four tickets to come and see a
Plymouth Argyle match in the 2021/22 season.
RECORD VIEWING FIGURES
• Since the launch of our new website and app in the 		
summer of 2021, average monthly page views have
risen from 400,000 to more than 650,000.
• July 2021 saw the website break club records with
almost 1,000,000 page views; whilst average monthly
unique users has risen from 68,000 on the old website
to 94,000 across our new digital platforms.

ARGYLE
TV

wORLDWIDE

Club-controlled content
broadcast worldwide

RE A DY T O TA L K ? W W W.PA F C.CO.U K / CO M M E R C I A L /
COMMERCIAL@PAFC.CO.UK • 01752 302204

ARGYLE
APP

10,000

In the pockets of over 10,000
Argyle fans

THE ARGYLE
PODCAST

1,800

Reach over 1,800 weekly
listeners

DIGITAL
BRANDING

45

Get your brand seen 365
days a year on 45 screens
around Home Park

CLUB CONTROLLED CONTENT
• Having become one of still only a very small number
of Sky Bet League One clubs to leave the EFL digital
cohort, Argyle now have control over their digital
content. Argyle’s digital team can now gather user
data to better understand their fans and, in turn, serve
them continually more relevant content.
• There is now a vast array of opportunities for partners
to get involved with sponsored content across the
website, app and streaming platform.
(Data supplied by OtherMedia/PAFC)
CONSUMER ENGAGEMENT
• “Where to buy” and “near me” mobile queries have
grown by over 200% in the past two years.
• 60% of smartphone users have contacted a business
directly using the search results such as the “click to
call” option.
• As of 2019, mobile devices, excluding tablets,
generated about half of all website traffic globally.
• Mobile web traffic has consistently accounted for
about half of all global web traffic since the beginning
of 2017.
• 39% of smartphone users are more likely to browse
or shop a company or brand’s mobile app because it’s
easier or faster to make a purchase.
• 55% of total media consumption is on digital channels
- five times that of TV.
• Consumers spend over 50% of their time online.
(Source: Horizm)
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WEB

APPS

D E S K T O P

18,616 62,518
USERS

SESSIONS

3.63 226,985

PAGES/SESSION

PAGE VIEWS

11,000

5,800

AVERAGE iOS
APP USERS

AVERAGE ANDROID
APP USERS

16,800

4,675,000

M O B I L E

71,240 173,609
USERS

SESSIONS

2.18

PAGES/SESSION

377,700
PAGE VIEWS

TOTAL APP
DOWNLOADS

OVERALL APP
VIEWS

T A B L E T

4,170
USERS

14,512
SESSIONS

3.08

PAGES/SESSION

44,678

PAGE VIEWS

278

THEP O ARGYLE
DCAST

AVERAGE ANNUAL
VIEWS PER USER

4

AVERAGE AD SLOTS
PER PAGE

T O T A L

94,026

250,639

USERS

SESSIONS

649,362
PAGE VIEWS

1

P A G E V I E W S

34.96%
DESKTOP
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58.16%
MOBILE

6.88%
TABLET

AVERAGE AD SLOTS
PER VIEW

2m 20s

AVERAGE TIME
PER SESSION

PODCAST

O V E R V I E W

43.7K

874

DOWNLOADS
IN TOTAL

S T A T S

36.5K

O N

A P P L E

730

PLAYS

4.5K

AVERAGE OF 874
DOWNLOADS PER
EPISDODE

AVERAGE PLAYS
PER EPISODE

S T A T S

19K
PLAYS

O N

DOWNLOADS
PER MONTH

M U S I C

903

ENAGAGED
LISTENERS PER
EPISODE

400

FOLLOWERS

S P O T I F Y

380

AVERAGE PLAYS
PER EPISODE

1.5K

ENAGAGED
LISTENERS PER
EPISODE

M I S C E L L A N E O U S

2,000

32%

MOST LISTENED APPLE
2,000
PODCASTS 32%
DOWNLOADS
OF THE MARKET
(EPISODE
22 – STEVEN
SCHUMACHER)

88%

LISTENERS IN
THE UK

21%

LISTENERS IN
PLYMOUTH

62%

62% OF LISTENS
ON APPLE
IPHONE

36

NEXT HIGHEST
LOCATION IS
USA WITH 36
DOWNLOADS
PER EPISODE

85%

85% OF
CONSUMPTION
ON MOBILE

NO.1

MOST POPULAR
PODCASTS ARE
WITH SIMON
HALLETT
OR STEVEN
SCHUMACHER

INVENTORY
Match Report Sponsor

COST
£2,500(+VAT)

Fixture Page Sponsor

£2,500(+VAT)

Match-Day Moments Sponsor

£5,000(+VAT)

Match Highlights Sponsor

£5,000(+VAT)

Pre-Match Press
Conference Sponsor

£2,500(+VAT)

Match Centre Sponsorship

£10,000(+VAT)

In App Ticket Sponsorship

£10,000(+VAT)

Poll Sponsorship

£3,500(+VAT)

Line-up Predictor

£5,000(+VAT)

Line-Up Sponsorship

£5,000(+VAT)

Leaderboards

£3,500(+VAT)

Pre/Post Roll Video (30 secs)

£7,500(+VAT)

Alexa Skills Sponsorship

£3,500(+VAT)

Widget Sponsorship

£5,000(+VAT)

Podcast Sponsorship

£5,000(+VAT)

The second year of our partnership with
the Greens was even better than the first.
It is great to be a part of the local football
club where the community is a key part of
their focus. We look forward to a third year
with Plymouth Argyle and wish the team
all the best for next season.
CHRISTIAN CONSTANTINE,
GENERAL MANAGER,
MERCEDES-BENZ OF PLYMOUTH.

P LYM O U T H A R G Y L E
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PLAYER SPONSORSHIP
• If you want to take your support of Argyle to the
next level, then why not consider one of our player
sponsorship packages?
• Player sponsors are recognised in every edition
of our award-winning match-day programme, The
Pilgrim, and also receive recognition on the player
profiles page of our official club website, with clickthrough links to a URL of the sponsor’s choice.
• Sponsors also receive an invite to the popular player
sponsors’ dinner, where they are presented with a
signed and framed first-team shirt by their
sponsored squad player, and also get the
opportunity to donate ten match-day tickets to a
school or charity of their choice.
• Sponsors will also see their brand associated
with their player in a prominent location within the
Mayflower Grandstand – providing further visibility
to our myriad of users and guests on both matchday and non match-day.
• Player Sponsors can also claim up to 20 match
tickets to donate to a school or charity of their
choice, in conjunction with their sponsored player.
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INVENTORY
Complete Player Sponsorship

SEASONAL FEE
£1,200(+VAT)

Home Shirt Sponsorship

£700(+VAT)

Away Shirt Sponsorship

£600(+VAT)

Coach Sponsorship

£500(+VAT)

First Year Pro Sponsorship

£400(+VAT)

ACADEMY PLAYER SPONSORSHIP
Player Sponsorship remains a fantastic way for brands
to associate themselves with one of the South West’s
premier sports teams and now you can pledge your
support to the next generation of Pilgrims via our
Academy Player Sponsorships
There are two tiers of Academy Player Sponsorship,
as follows:
Silver Player Sponsorship, £250(+VAT)
• Company profile in every edition of the PAFC
matchday programme on Academy Player
Sponsors spread.
• Logo with hyperlink to website on Academy Player
Profile page on www.pafc.co.uk.
• 4 x Match tickets to Academy Day at Home Park
• Invitation for two to attend Academy Training Day at
Home Park – where sponsors and Club Partners 		
can view training and gain industry insights from our
coaching staff on the day.
Gold Player Sponsorship, £300(+VAT)
• All of the above rights.
• Sponsors will be presented with a signed shirt by their
sponsored player at the Academy Training Day

P LYM O U T H A R G Y L E
2022/23

ACADEMY TEAM SPONSORSHIP
With the opportunity to promote your brand to
thousands, Academy Short Sponsorship provides
exposure across our club platforms – whilst associating
your business with the Argyle stars of the future.
Sponsors will be able to partner with a chosen age
group and have the option to remain associated with
those players as they progress through our Academy
and on to the First Team.
• Promote your brand and association with the Argyle 		
players of tomorrow by sponsoring individual age 		
groups of the Academy
• Company branding to feature on the playing kit of
each age group, on the rear of the shorts
• Branding to feature at Harper’s Park & Millennium
Fields, providing exposure year round to a broad
range of both physical and digital eyeballs via
Argyle TV
• Sponsors receive 10 tickets to our Academy
Open Day
• Feature within a squad photo with your selected
age group
• Social media exposure
• PAFC shirt signed by your squad
Package price - £3,000(+VAT)
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TRAINING GROUND SPONSORSHIP
Harper’s Park has been the training ground for
Argyle’s first team for over 40 years, with two full-sized
pitches nestled in Central Park within a stone’s throw of
the stadium.
The grounds are in use five days a week, and feature
extensively across our club platforms - with content
being captured at frequent intervals.
Branding opportunities are available within this area
- either as standalone packages or as part of a wider
partnership proposition.

The Home Park Training Centre, located in the North
East corner of the stadium, also provides an opportunity
for businesses to engage with the Club - whilst featuring
in the TV arc, thus providing an excellent route to
market both locally and nationally.
Branding opportunities at Harper’s Park are available
from as little as £200(+VAT) p.a.*
*plus manufacture

P LYM O U T H A R G Y L E
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MATCH
DAY

P LYM O U T H A R G Y L E
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ARGYLE NEXUS
The Argyle Nexus provides businesses with an entry 		
level means of partnering with the Pilgrims.
The package includes a multitude of benefits to
partners, including an array of hospitality options,
brand association and invitations to exclusive
Argyle events.
The package includes:
• 1 x Match Sponsorship
• 1 x Match Ball Sponsorship
• 1 x Match Programme Sponsorship
• Opportunity for two seats in the Jack Leslie Boardroom
at a game of your choice (subject to availability)
• Branding within the club programme, on our digital
screen network and within the Mayflower Grandstand
– the jewel in the hospitality crown of the South West
• Invites to Argyle events, including Argyle Nexus
exclusive networking opportunities
• Discounted room hire at Home Park Stadium
• Ten tickets to donate to a school or charity of their
choice, with PAFC player or management to present
(subject to availability)
• 2 x PAFC Season Tickets

2021/22
ARGYLE NEXUS
MEMBERS

• Priority on Business Club events and beam backs etc.
at Home Park Stadium
• Sponsors can use their match-days to promote their
business to everyone at Home Park, both physically
and across our digital platforms.
INVENTORY
Argyle Nexus membership

COST
£5,000(+VAT)

We consider Argyle to be one of our most
important partnerships because of the profile
it gives to our firm by association and the
kudos of being partnering with our local
football club that is clearly making significant
strides off the pitch, as well as on it. Our
clients, colleagues and business partners all
appreciate the way we are welcomed and
made to feel part of the One Argyle family.
TREVOR WORTH,
PORTCULLIS LEGALS

50/50

L O T T E R Y

MATCH-DAY SPONSORSHIPS
• A great way for you to experience a game at Home
Park for clients, colleagues friends or family.
• Treat yourself in our wonderful hospitality facilities
with a fantastic meal and great views of the stadium.
• Sponsorship packages include a signed item
presented to you on matchday as a memento of
your day.
• Corporate Branding within matchday media.
(programme, screens, pa, social media)
• Packages are based on ten guests, but can be tailored
to suit any party size.
• Free parking.

INVENTORY
Match Sponsorship (Papa John’s Trophy)

COST
£750(+VAT)

Match Sponsorship (Carabao Cup)

£1,000(+VAT)

Match Sponsorship (Emirates FA Cup)

£1,200(+VAT)

Match Sponsorship (Sky Bet League One)

£1,500(+VAT)

Match Ball Sponsorship (Sky Bet League One) £1,400(+VAT)
Match Programme Sponsorship
(Sky Bet League One)

Match Shirt Sponsorship
(Sky Bet League One)

Match Photo Sponsorship
(Sky Bet League One)
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£1,300(+VAT)

Matchday Sponsorship has been brilliant
for us to treat staff, clients and mix with the
rest of the sponsors at Club Argyle. Laura
and the rest of the team work really hard
to make sure we get the most from our day
and that every detail is looked after.
TIM PAIGE,
MANAGING DIRECTOR,
TAMAR CARAVAN CENTRE.

Not being football fans ourselves, we were
initially sceptical about getting involved
at Argyle. But after meeting the team,
seeing the atmosphere and quality of
experience on a matchday, we decided
that our business couldn’t afford to miss
out. MLT Recruitment are really excited to
kick off our association with James, Matt,
Tom and everyone at Argyle during the
22/23 season, as well as the other amazing
businesses supporting PAFC.

£1,200(+VAT)
£1,000(+VAT)

AYDEN HURST,
MARKETING MANAGER,
MLT RECRUITMENT SERVICES

CAPTAIN’S SPONSORSHIP
• The ultimate way for you to experience a game at
Home Park for clients, colleagues friends or family
• Entertain up to 40 clients, colleagues,
friends or guests
• Exclusive use of the Captain’s Lounge
• Seats directly outside the Captain’s Lounge
• Full hospitality package:
• Drinks on arrival
• Three-course sit down meal
• Table wine
• Half time and full time drinks
• Corporate Branding within matchday media
(programme, screens, pa)
• Social media within the corporate branding element

COMPETITION
Sky Bet League One Fixture

COST
£5,000(+VAT)

Checkatrade Trophy

£2,500(+VAT)

Carabao Cup

£3,000(+VAT)

Emirates FA Cup

£3,500(+VAT)

P LYM O U T H A R G Y L E
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CLUB
ARGYLE
P LYM O U T H A R G Y L E
2022/23

SEASONAL CLUB DIAMOND
MEMBERS BENEFIT FROM:
• Dedicated account manager
• Priority ticketing window for away and cup games
• Discounted access to any 22/23 home friendly fixtures
• Complimentary tickets to any 22/23 home Papa John’s
Trophy fixtures

SEASONAL PRICING
£2,300 +VAT
(EQUIVALENT OF £100 + VAT PP PER GAME)

• Club Diamond signature pack including: 22/23 signed
Argyle home shirt, 2023 diary and pen, 22/23
Season Ticket card, 22/23 fixture card, 22/23
team photo
• Bubbly reception drink upon arrival
• Locally sourced five course meal - canapes, starter,
main course, dessert, cheeseboard (served at full time)
• Inclusive tea and coffee, soft drinks and selected
alcoholic beverages

CLUB DIAMOND MATCH
BY MATCH PRICING

• Padded seat in the exclusive Club Diamond section of the
Mayflower Grandstand Upper to view the game

CAT A £140 +VAT PP
CAT B £125 +VAT PP

• Complimentary match day programme

• Pre and post match entertainment

• Complimentary match day team sheet
• The opportunity to meet and interact with club
directors and football management on match days
• Access to members only events
• Priority news and exclusive offers sent to you via email
• Birthday card and personalised birthday video message
from your player of choice (can be gifted)
• Argyle TV membership

HOSPITALITY@PAFC.CO.UK
01752 302206

• Parking on request (subject to availability)
• Invite a guest(s) at a reduced rate

SEASONAL CLUB PLATINUM
MEMBERS BENEFIT FROM:

SEASONAL PRICING
£1,840 +VAT PP
(EQUIVALENT OF £80 + VAT PP PER GAME)

• Dedicated account manager
• Three course meal served pre match
• Access to a cash bar
• Pre and post match entertainment

CLUB PLATINUM MATCH
BY MATCH PRICING
CAT A £95 +VAT PP
CAT B £85 +VAT PP

• Half time tea, coffee and biscuits
• Padded seat in the Mayflower Grandstand Lower to view
the game
• Complimentary match day programme
• Complimentary match day team sheet
• Sky Sports TV shown in Club Argyle
• Access to members only events

HOSPITALITY@PAFC.CO.UK
01752 302206

SEASONAL CLUB GOLD
MEMBERS BENEFIT FROM:

SEASONAL PRICING
£920 +VAT PP
(EQUIVALENT OF £40 + VAT PP PER GAME)

• Dedicated account manager
• Access to Club Argyle pre and post match
• Food available to purchase on the day
• Access to a cash bar
• Pre and post match entertainment

ONLY AVAILABLE ON A SEASONAL BASIS

• Half time tea and coffee
• Padded seat in the Mayflower Grandstand Lower to
view the game
• Complimentary match day programme
• Complimentary match day team sheet
• Sky Sports TV shown in Club Argyle
• Access to members only events

HOSPITALITY@PAFC.CO.UK
01752 302206

P LYM O U T H A R G Y L E
WOMEN’S
FOOTBALL CLUB
P LYM O U T H A R G Y L E
2022/23

ABOUT
US
Plymouth Argyle Women’s Football Club (PAWFC) are a
women’s football team located in the city of Plymouth
in the county of Devon in the South-West of England.
PAWFC are also known as ‘The Pilgrims’ and compete in
the FA Women’s National League South Premier Division
which is tier three of the Women’s football pyramid and
only two tiers below the Women’s WSL.
The home ground of Plymouth Argyle WFC is the
Manadon Sports Hub, Plymouth.

P LYM O U T H A R G Y L E
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P L AY E R
SPONSORSHIP
A great opportunity to get behind the team with one of our Gold,
Silver or Bronze Player/Coach sponsorship packages.

GOLD PACKAGE
£500 (+VAT)

SILVER PACKAGE
£300 (+VAT)

BRONZE PACKAGE
£225 (+VAT)

• Name & logo on player profile on website
• Name & logo on player profile in digital match
day programme
• Name & logo linked to any social media post
regarding players
• Two Season Tickets to watch all the women’s home
league fixtures
• A signed, match worn home shirt at the end of
the season
• Sponsorship board at our home venue Manadon
Sports Hub

• Name & logo on player profile on website
• Name & logo on player profile in digital match
day programme
• Name & logo linked to any social media post
regarding players
• Two Season Tickets to watch all the women’s home
league fixtures
• A signed, match worn home shirt at the end of
the season

• Name & logo on player profile on website
• Name & logo on player profile in digital match
day programme
• Name & logo linked to any social media post
regarding players
• Two Season Tickets to watch all the women’s home
league fixtures
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GET YOUR BRAND IN
FRONT OF THOUSANDS
An exciting opportunity to advertise your company to thousands of people per year. Not only will your
Company be advertised at the Women’s fixture but the board will be visible to all visitors of the Hub.

PERIMETER ADVERTISEMENT
£420 (+VAT)
• Manadon Sports Hub is run by Plymouth Argyle
Community Trust and is used by the community all
year round
• The Hub has over 3,000 people within the
community visiting and using the facility each week
• Over 20,000 people use and visit the facility a year
• Plymouth Argyle Academy also play their home
fixtures here with national teams travelling to
the venue

P LYM O U T H A R G Y L E
2022/23

SOCIAL MEDIA
ADVERTISING
An opportunity to advertise to our ever growing followers on
social media with a wide range of media advertising available.

INVENTORY
Match Report Sponsor

COST
£100(+VAT)

Match Highlights Sponsor (All fixtures Home and Away)

£850(+VAT)

Official Twitter Sponsor

£750(+VAT)

Official Instagram Sponsor

£750(+VAT)

Official Facebook Sponsor

£750(+VAT)

FOLLOWERS

FACEBOOK

2,400

TWITTER

6,100
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INSTAGRAM

2,700

MATCH
SPONSORSHIP
MATCH DAY SPONSORSHIP
£210 (+VAT)

AWAY MATCH SPONSORSHIP
£125 (+VAT)

• Logo on front on digital programme
• Full page advert within the digital match day
programme
• Name & link to your website on match report
• Social media mentions in the build up to the game
• 4 Match day tickets
• Photo with manager & captain

• Name & link to your website on the match day report
• Social media mention in the run up to the fixture
• Photo with team manager and player at your place of
work in the lead up to the game

P LYM O U T H A R G Y L E
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HOMEPARK

P LYM O U T H A R G Y L E
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CORPORATE
AWAY DAY
at Home Park Stadium
•
•
•
•
•
•
•
•
•
•
•

Dedicated event manager
8 Item Finger buffet or 2 course hot fork buffet lunch
Motivational talk by a member of PAFC management
Stadium tour with a memorabilia gift for each guest
Complimentary wi-fi
The use of our conference room facilities
Arrival tea/coffee and pastries
Mid-morning tea/coffee and biscuits
Afternoon cream tea
Company branding at the stadium on the day
Complimentary parking

WHY NOT ADD EXTRA ACTIVITIES TO YOUR
AWAY DAY?
Here’s a few examples opf what we can organise
for you: Plymouth Harbour Cruise, Axe Throwing
Activity, Visit to The Box, Spa, Team Dance Routines or
Bubble Football.
All extra activities are subject to availability and additional charge

CORPORATE AWAY DAY £50pp + VAT per person (minimum of 15 guests)

GETTING TO
HOME PARK
PARKING
Outland Road Car Park, adjacent to Home Park is a
very large (and free!) car park. It is council-run, and is
typically a park-and-ride car park into the city. It is free
to use on matchdays, but will obviously begin to fill up
very early for many fixtures, especially local Derbies,
Bank Holiday fixtures, etc.

CENTRAL PARK

OU
TL
AN
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If you are coming to Home Park on a non-matchday,
you can park in the large free Outland Road Car Park
next to the venue. Please be aware that parking is
available on a first come, first served basis. Limited
parking is also available in our designated Mayflower
Car Park, located next to the Green Taverners
Supporters Bar in the south east corner of the ground.

LYNDHURST ROAD STAND
GATE 8

MILEHOUSE
PARK AND RIDE

GATE 16

HOME SEATNG

P
STO
BUS

GATE 4

GATE 21

MILEHOUSE
PARK AND RIDE

AWAY SEATING

BARN PARK END

IF YOU ARE ARRIVING BY TRAIN
Plymouth Train Station is a 15-20 minute picturesque
(though uphill) walk through the back of Central Park to
Home Park. Alternatively, it’s a 5 minute drive in a Taxi.

DEVONPORT END

FAMILY SEATING

GATE 31

PLAYER DRESSING
ROOMS

THE MAYFLOWER GRANDSTAND
RECEPTION

LIFT

E
IV
DR

GREEN TAVERNERS
SUPPORTERS BAR
TICKET
OFFICE

PLYMOUTH
LIFE CENTRE

HOME PARK STADIUM

ARGYLE
SUPERSTORE
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IF YOU ARE ARRIVING BY CAR
From the east, take the A38 to Plymouth and exit at
Manadon roundabout, signposted “Plymouth Argyle
and Ferry Port” and A386.
Take the second exit at the roundabout, following the
direction of the flyover, to the left. Travel a mile on this
road, and Home Park will appear on your left.
If coming from the west, head towards Plymouth on
the A38, and take the junction indicated above, but
take the fifth exit, to the right. For sat-nav purposes, the
postcode of the ground is PL2 3DQ.

DROP-OFF POINT

ACCESSIBLE ENTRANCE

PARKING

BABY CHANGING

ACCESSIBLE TOILET

MATCH DAY INFORMATION

TOILET

RETAIL STAND

A HOME FOR
BUSINESS
LEADERS
The perfect venue for all your business needs
Our events team has wealth of experience,
providing food for some of the most prestigious
conferences and exhibitions around the country.
We can create bespoke menus to suit the specific
needs of the customer and our multi-cultural
cooking signature style merges ancient and modern
cuisine. Your dedicated account manager and
catering team are here to support you with whatever
requirements you have - we take the stress out of
organising large scale events.
As well as using the experience and knowledge of
the team, your day delegate rate includes full use
the superb Home Park facilities. We can develop
bespoke packages to meet your requirements as
well as offering stadium tours, guest speakers and
team building events.

DAY DELEGATES PACKAGE £40pp (inc VAT)

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Arrival tea, coffee and juice
Warm mini pastries
Mid morning tea, coffee and juice
Two course hot, cold or finger buffet lunch
Afternoon tea, coffee and juice
Afternoon devon cream tea
Jugs of filtered water
Branded stationery
Sweets & mints
Complimentary car parking
Complimentary wi-fi
LCD projector and screen
Conferencing room space
Flip chart/easel and pen
Leaflet printing services
Dedicated account manager

WELCOME TO
ARGYLE

